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About Pearl Research

Pearl Research, a business intelligence and consulting firm, specializes in the interactive
entertainment, Internet and technology markets with a special focus on emerging markets
and platforms.

Based in San Francisco and China, Pearl Research publishes in-depth research reports and
provides customized research and consulting services. The company also operates Redline, a
news portal focused on the Chinese technology markets at http://www.redlinechina.com. For
more information, please visit www.pearlresearch.com

Customized Research Services
Please contact us for more information about our customized work. Typical engagements
include:

* Market opportunity assessment

* Survey design and implementation

* Competitive analysis

* Benchmarking and best practices

* Market entry or market expansion plans

¢ |dentification and tie-ups with potential local partners
* Focus groups design and implementation

* Business matchmaking
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Terms and Conditions

This Licensed Materials is exclusively for the Licensee that has purchased this study through
Pearl Research. If you or your company has not purchased this report, please discontinue the
use of this document. It is unethical and illegal to use this report if it was illegally distributed to
you. It is strictly prohibited to reproduce, modify or create a derivative work or create a
database in electronic or structured manual form by systematically downloading and storing
any of the content from the Licensed Materials without the prior written permission of Pearl
Research. Licensee may not use the Licensed Materials in any manner other than in
compliance with applicable laws.

The Licensed Materials are provided on an "as is" basis, and Pearl Research disclaims any and
all other warranties, conditions, or representations (express, implied, oral or written), relating
to the Licensed Materials or any part thereof, including, without limitation, any and all implied
warranties of quality, performance, merchantability or fitness for a particular purpose. Pearl
Research further expressly disclaims any warranty or representation to Authorized Users, or to
any third party.

This report is copyrighted by Pearl Research.
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I. Zhengtu Online and Tianlong Babu

Two emerging titles, Sohu’s Tianlong Babu and Giant Interactive’s Zhengtu Online are
generating a great deal of buzz amongst Chinese gamers. With 1.5 million peak concurrent
users, Netease’s Fantasy Westward Journey has long been the most popular game in China.
However, in recent months Giant Interactive’s Zhengtu Online has been drawing gamers at an
extremely fast rate. It now has close to 1 million peak concurrent users and Pearl Research
believes that it still has room to grow. Zhengtu Online also has relatively low PC specifications
making it accessible to gamers in second- and third-tier cities across China. Another game that
has also been gaining popularity is Sohu’s Tianlong Babu (released in May 2007) which by the
end of September 2007, had over 400,000 peak concurrent users and active paying accounts
of 690,000. On August 15, 2007, Sohu launched its first expansion pack for Tianlong Babu.

Advertisement for Zhengtu Online

Sample
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Gameplay

Zhengtu Online has done a robust job at giving players a platform to challenge and fight
each other. Its massive “international” fights are hot topics in Chinese game forums. Tianlong
Babu uses a more banal system common to most MMORPGs where players can join guilds,
player kill (PK) with other players, and gain honor.

One of the weaknesses of Zhengtu Online is that it is nearly impossible for a non-paying
player to compete with players that pay extra money to upgrade their characters. To
accommodate players with more time than money, the company introduced a
subscription-based version of Zhengtu Online in September 2007.

Tianlong Babu has relied on the popularity of its name and fans of the martial arts novel to
draw players. Signature moves done by characters in the novel can be replicated and are
nicely animated in the game. Tianlong Babu’s graphic quality is a bit mixed. While courtyards
and palaces are stunning, some of the other scenes are choppy and unclear. However, its
gameplay is very simple and relatively fresh because of the large number of professions

Combat scenes from Sohu’s Tianlong Babu (left) and Zhengtu Online
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Marketing Strategies
Zhengtu Online has achieved considerable success thanks to clever marketing, a

Advertising for Sohu’s Tianlong Babu in Taiwan

Conclusions
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Zhengtu Online Tianlong Babu ‘
Characters must fight to gain silver All players can set up stalls selling their

Trading
System
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Zhengtu Online

PK System

Tianlong Babu ‘

The Player Killing system in Zhenatu

Screenshot from Zhengtu Online

A PK meter measures and shows how

their sentence.

Community
Building

Zhengtu Online holds many special
activities for gamers including special
times when players can gain double
experience or explore special
dungeons. Events such as “fried pies
fallin o

The official Tianlong Babu website
contains forums for player interaction and
clan recruitment. Veteran players are
encouraged to share their experiences
there. Also players can advertise for their
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Zhengtu Online Tianlong Babu ‘

Because of the constant wars and The game is fun for fans of the martial

Stickiness

Key Success
Factors
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